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A global footprint
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Why are we different?
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1 j. Quality of assets
* Large

| ow cost

* Long life
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Petroleum — A good

business in its own right

]
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B “Top quartile performance: Returns, | “BHP Billiton has an upstream
1 profit margins and finding and ROCE of 29% v. an industry
/ development costs.”

average of 17%”

PFC Energy, November 2002

Merrill Lynch, July 2002
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‘ “On a three year basis our profit margin is
) $6.94/boe, thus maintaining our consistent

top quartile performance”

! BHP Billiton (based on SEC reported data)
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Petroleum — A good

business in its own right
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creation are: Shell, BP, ExxonMobil,

a 15% discount rate scenario...” BG and BHP Billiton.”

Wood Mackenaie - Feb 2(03

’} “Only 5 companies create value on
)

Wood Mackenzie - Feb 2003

)
g “The top 5 companies for absolute value
';
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g “It does seem that a focused exploration strategy... leadsto a 5 BHP Billiton @nks Ist arr]ongst M poE ganp (,zmd
higher return on exploration investment. BP and BHP ." 2nd overall) f"“h a rfalc of "9‘-““10“ Its j:xpiomtaon

) Billiton, ranked 1st and 2nd for their return on ' cxper}dl.ture of just over 15% ﬂl'lmlﬂé.ll-.»

] exploration expenditure.” ;’ this is an excellent performance.”

\ Wood Mackenzie - Feb 2003 J Wood Mackenzic — Feb 2003
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Source: Wood Mackenzie 'Value Creation through Exploration' multi client study, Feb 2003
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% &1 Petroleum within BHP
Billiton

Growth -
opportunities Attractive .‘
not available artner .

elsewhere E bhpbllllton
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GREENFIELD

As at April 2003

Size of bubble indicates
proposed capital expenditure; bold outer
border signifies sanctioned project

&

O Aluminium
O Base Metals
© Carbon Steel
@ Energy Coal
C Nickel

QO Petroleum
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? Growth — external

8.

] opportunities
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s Growth — external
n opportunities

Transactioniopporiunities
*E=eCUSIGNVAEIUE

o AvallaniiyaeISYNErgies
sInnoyvative.approach

» ASSelisWans
VS
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X e Growth — external

ﬁ opportunities

Constraintsitorgrowth?

o Mytmerrealitys
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AN Innovation

Falcon

*Innoyative:Technology

» Resulted from ai10)year; $30m development project between
BHPBillitontand the'holder,of/AGGtechnologypatents

*'lCommenced flyingiini1999
*’/Applications

*Digmonds
*Base Metals
*Goal
*0}11& Gas

s Innoyative structuring
sJuniorpariners bear.costsiofiflying
*BHBBillitonthasibackdanrights
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o AN Innovation

Technicalimarketing
* Product ‘value in use* differs widely
Response:

* Technical' marketing inside our'‘customers:
steel mills

* Operate one of only 3 test.coke ovens,inthe
world (Newcastle, NSW)

» Share proprietary furnace performance mogdel
with customers
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Conclusion

Why Are We Different?

» World class assets

* Value and growth from Petroleum
 Customer centric marketing

* Wider growth opportunities

* Innovation

¢4 bhpbilliton



Conclusion

Bolt-on Acq.
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Conclusion
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